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Design can be both aesthetically and functionally, which includes character design as
well. Character design is not merely about a pleasant drawing or an illustration for
satisfaction. The association of character design can be found within various fields of
work. In merchandising, characters are used as a promotional tool. They appear on
products, advertisements, and other promotional activities. In the film world, characters
run the whole story of an animation. These characters function as a presentation of a
concept, value, community, or convey a message from designers to beholders.

Encouraged by the current movement of diversity and globalization, modern designers
have embraced the concept of cultural value and variety into character artwork. This trend
has led us to cross-cultural design where two or more cultures harmoniously combined
together into one. The most common form of cross-cultural character is the consolidation
of a specific cultural art with western context through the process of design
modernization, for instance, Walt Disney’s Amphibia, the animated television series that
centers in Thai American culture.

Despite the growth of cross-cultural character, the exploration of visual design and
process for cross-cultural character design are still ambiguous. Cultural characters contain

cultural value, which can be implemented into several visual parts of the design.



However, the influence of each visual component as a cultural stimulus was not examined
before. We believe the clarification of how beholders access senses of culture and
interpret a cross-cultural design can support designer’s workflow. Therefore, this research
aimed to investigate factors involved in visual communication for cross-cultural character
design. The exploration included (1) visual components for cultural stimulation, (2)
influential weight of each component on cultural sense, (3) effects on beholder’s
perception and affection, and (4) component manipulation guide for cross-cultural
character design.

Thai and Japanese culture were selected as our design case study due to their
characteristics. These two cultures are well-known by foreigners. Their attributes are also
distinctive, allowing our participants to distinguish between them effortlessly. Our
study consists of three main phrases, which are primitive study, character component
extraction, and character component testing. The first phrase is where we studied
foreigner’s general perception of Thai culture. The information acquired from this phrase
served as a guide for our Thai character design during the latter experiment. The second
phrase is a theoretical study of character design principles to analyze which cultural
character components have the potential as a cultural stimulus. Ten test designs were
generated within the last phrase, each with a varied cultural combination. Participants
were requested to evaluate the designs under four topics including (1) sense of Thai
culture, (2) sense of Japanese culture, (3) uniqueness, and (4) satisfaction. Likert’s scale
of seven was utilized as the scoring system.

The results indicated that, in terms of visualization, costume is the key parameter for
cultural sense accession by beholders. Its influential weight is at the average of 40%
compared to other visual components of a cultural character design. The second most
effective component is character type following by color and texture consecutively. These
results along with our finding of beholder’s preferences over each cultural designs have

led us to the proposal of cross-cultural character visual design guide at the end.

wXEBEERRRODETE

AT, HEEOEO AL ORI EREL & STEMBLERILOERZ@ME Lcx v 7
A —=THA Ly (v A3y hTHA V) ORBEFEORETHY . UL RERE % 2 — W
DEDODXIRBRENOECBFLINEZHELRELLLLOTHSL, AETIZ, AAREZAD
SALORIMERBOEZZFHNZ L TITW, THA v OEMERDZ XY T 7 X —D X
A TRBRD T O R—2 3 DA A —VFEMEZRELTNWD, ZOH%, ¥¥ 774 —D
RSO, RIADOEAEC AT OMIE 2 W= O SUE ORISR BLOER Al L
SEFLTWAD, S0TE. MR FEZAWTIY . 0K B0 b Ui A kR & 3%
TEXY T AT WA L ORBETFEOREEEZREZELRELIZLOTH D,



X¥ T/ X TEBERT = A= g bW ZEERT TIE AR MRS, P,
ZLTHEMEAN MEIZHAB SN TS, AARTIIRFREIREZ B L, FrlC, Hilk
BAOHERTOMEERZ 2T VA VIR AN TZ%HXy 7 2 TddF%r 7] Lo
XY 772 —NEAFELTWDH WA THHARL FERICHIEOX v Z7 7 # =03 2T
WD, BRI, Z2ADF Y T 7 2 —F, ERRERELREARIMLTWD, 72, 4
BIX 1 SOESCHIK T TR BUbE@AE Lcx Y 77 X —OF7 A ORI
T ARENH LN, ¥ T 7 X —T WA OMIRITIT E A EITh TR, ARIFFEIX
FAEORES, T OESHIZO U MEZ K C 2 HEMIBSEROERLH L, B3ybo
BEEMALLEX Y 77 4 —TFT A ORI TEEZRLTEBY, HiIREOENLOTH
Do

K LORERITLL T O XL 5 TH %,

KX OH 1 BT FmTh D, AFEOERE BN, KOKRGILTEZ HWLHEDE
FIZOWVWTIHRARTN D,

B2 TCIL, AW L BHEOIRWIEATIIZE 2 8 L GRR TV b, iz, 7T=2A— 3

WCRBTFAXR Y T/ X =T A VORI E TR RAIBIT DX Y T 7 X —T %A L ORE
REICHLER L, S5, ¥v 77 ¥ — L bicBT 2 BhEMFIEIC OV TR LT
Do

H3ETIL, AMFERICBIT 2B TIEICOVWTHRRTND, BARL Z A Ol St b oA
A—VUNEENTX YT I E—T A AT 72012, 3O2DAT v 7 TiHEDLNT
Wo, RHDAT v TIEARE X A OGBS R SN2 UL ER OIE & A TH
D, 2FHORT v FIISEOMERIN D O EO UL EFZOIE LFHETH D, 3
FHORT v 7 Tlix, EIRORROBERIL L STEOBERILO UM ER 2 @A ST,
AREXA DR EA A=V S 1 OFEBEOX Y 77 X —T A4 U ZAIHL T
Do 1LOFEDOX ¥ Z7 7 X —DF A FIXHRMDO AT v T THRHNWESINTFZ A OGE 72 E)
MTHrRETF—7I2L, BAREIMEEF—7 L LT5, KIETFHAEOR G2 HLifilic
HAROHKE LTz, 7o, TOMTHREMELEZK LD 45O = 2L TW5, kil
DA ENT=F Y T 7 X —FT A LNZOVTIHE, 1 8B 6 0OETOHAANL 7 14,
AANT16L4DREF28TAIZKH LT A5 LE TARSLE ) TREDE) )
LDHEAE TEMOR 7 — L TT U r— Ml EIT> TV 5,

HAFETIE, FHI3ETRINTCHEL TR FHROTEZITVEDREREZ R ~TWND,
EEFOHTOMER, ZOEOULEKE L DX Y 77 X —T VA L OURNRER TR D
JH%;%@ﬁ%ﬁxéw KEE] THY, Wi T¥xT7272—DFA7) LT
e S 51T T4k %J®@uf%ék RRTWD, BRRD 4 - D>OFFRN ALK
@4x—v%:—#_%@ﬁéﬁzé&rbfwéﬁ\FK& DR (ITHONWTIE, *
MM x T, 22— O RREERIZ L - TREBLEZ RIFT LR L TND,

FHEIT, M Th, KmXEELHdELbIT, SBRICESNEZREICOVL TR
TWnW5,

PlbE, Ramstix, BSUEBOX v 7 7 4 —TFT A V52479 L CHEREEZED—DOTHD



PR ERHAOHEER Lo L, TOAIMTEEZRALNIILIZbDOTHY 7Y A~
THNH, BCxRYy 77 =T P A BORRIITFEETDHLE AP RTH D,
Ko T, ARttt G LY) O e LTEK L0 5,

RE®RXE (1HZEHR)

Sattayasai Puttachad , Jiang, Peng , Takamitsu Tanaka: Cultural Parameters of Character
Design — a Proposal of Cross-cultural Character Design Procedure for Visual Perception
Achievement, International Journal of Asia Digital Art and Design Association, Volume
27,Issue 1,pp.1-10,4th August 2023



